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1. Course title/number, number of credit hours

Course Number and Title # of credit hours
Microeconomic Foundations of Strategic Decision-Making 3
ECO7181

2. Course prerequisites, co-requisites, and where the course fits in the program of study

Permission of Program Director

3. Course logistics

TBA

4. Instructor contact information

Instructor’s name Dr. Steven B Caudill
Office address KH 141A

Office Hours TBA

Contact telephone number 561-297-2617

Email address scaudill®@fau.edu

5. TA contact information

TA’s name TBA
Office address

Office Hours

Contact telephone number
Email address

6. Course description

This course teaches analysis of strategic decisions facing an organization. The primary emphasis is on
decisions at the line of business level, although we will also consider strategy at the corporate level. The
primary analytical method is economics.

7. Course objectives/student learning outcomes/program outcomes

Course objectives Students should understand and be able to apply microeconomic theory to
business decisions.

8. Course evaluation method

Midterm Exam: 30%  Assignments: 20%
Final Exam:  30%  Final Project: 20%

9. Course grading scale

A (course average>=93), A- (9o<=course average<g3)
B+ (go>course average>=87), B (87>course average>=83), B- (83>course average>=80)
C+ (8o>course average>=77), C (77>course average>=73), C- (73>course average>=70)

D+ (70>course average>=67), D (67>course average>=63), D- (63>course average>=60) GRADUATE COLLEGE

F (course average<6o)
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20. Policy on makeup tests, late work, and incompletes

Make-ups are given provided the student has a university-approved excuse for the absence.

11. Special course requirements

None

12. Classroom etiquette policy

University policy requires that in order to enhance and maintain a productive atmosphere for education,
personal communication devices, such as cellular phones and laptops, are to be disabled in class sessions.

13. Disability policy statement

In compliance with the Americans with Disabilities Act (ADA), students who require special
accommodations due to a disability to properly execute coursework must register with the Office for
Students Accessibility Services (SAS) located in Boca Raton campus, SU 133 (561) 297-3880 and follow all
SAS procedures.

14. Honor code policy

Students at Florida Atlantic University are expected to maintain the highest ethical standards. Academic

dishonesty is considered a sericus breach of these ethical standards, because it interferes with the

university mission to provide a high quality education in which no student enjoys unfair advantage over

any other. Academic dishonesty is also destructive of the university community, which is grounded in a

system of mutual trust and place high value on personal integrity and individual responsibility. Harsh

penalties are associated with academic dishonesty. See University Regulation 4.001 at
ufregulations/chapter. 01 C f Ac ic_Integrity.

15. Required texts/reading:

D. DRANOVE, D. BESANKO, M. SHANLEY, M. SCHAEFER, ECONOMICS OF STRATEGY, 7™ EDITION, 2016 (JOHN
WILEY & SONS)

CASES AND JOURNAL ARTICLES ASSIGNED BY TOPIC [N CLASS

16. Supplementary/recommended readings

27. Course topical outline, including dates for exams/quizzes, papers, completion of reading

Week 1: Capabilities and Industry Analysis; Position and Differentiation

Week 2: First-Mover Advantage and Sustainability; Quality Competition and Strategic Positioning

Week 3: Oligopoly and the Dynamics of Pricing Rivalry; Strategic Substitutes and Complements

Week 4: Capacity Competition; Price Competition; Competition and Financial Condition

Week 5: Consolidation and Market Structure; Fragmentation and Market Structure

Week 6: Midterm Exam; Entry; Commitment and Wars of Attrition

Week 7: Signaling and Reputation; Vertical Boundaries of the Firm

Week 8: Horizontal Scope and Diversification; U.S. Antitrust Law

Week 9: Merger Policy; Innovation and Complementary Assets

Week 10: Innovation and Leaming by Doing; Network Effects

Week 11: Strategy in a Non-profit Setting

Week 1.2: Final Exam
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